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10 Upgrades for Content Planning
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#1 Before you create your first asset, follow the Content Marketing Plan checklist.

Content Plan  Summary

Content Onsite Audit

Competitive Content 
Audit

Customer Profiles

Style Guides

SEO Onsite Audit

Competitive SEO Audit

Keyword Research

Keyword Silos

SEO Plan

Content Plan

Info Architect Plan
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#2 Quickly evaluate your overall organic market share and begin to speculate on 

content requirements for success: How much, how often and how frequently?
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#3 Evaluate how you stack up with the competition to help find the answers.

Content Asset YourSite.com Competitor.com

Traffic A C

PPC Spend B A

Content Portfolio B B

Content Authority C B

Publishing Frequency D C

Social Reach F D

Social Conversations F F

Testimonials A F

Partnerships B A

Internal Links C B

Inbound Links C C

SEO Strength A C

SEO Performance B A

Testing Methodology A B
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#4 Research keyword silos and evaluate performance and opportunity.
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#5 Evaluate positions within Keyword Silos for fast success.
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#6 Separate Topic Categories from Keyword Silos and Integrate Silos.

Category Sub Category Keywords Silos

Wedding Traditions

Religious Traditions, Religions

Cultures Traditions, Cultures, Wedding Party

Brides

Popular Wedding Traditions

Roles & Responsibilities Wedding Party

Wedding Etiquette

Etiquette Etiquette, Traditions

Gift Registry Gift Registry 

Bride Etiquette

Wedding Party Etiquette

Guests

Showers Etiquette, Traditions
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SEO Plan

Keyword Universe

Golden Keywords

Keyword Silos

Internal Links

PPC Price

Search Volume

#7 Develop the SEO Plan based on deep research and data.
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#8 Hand develop keyword silos for SEO scoring and ROI measurement carefully 

with new rules and methodology.

Keyword Silos

150 Keywords

Priority

Golden

1/3 Top 1 to 10 

1/3 Top 11 to 50

1/3 Top >50

Keyword Silos

Primary Keywords

Secondary Keywords
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#9 Make the content creation process easy for writers by providing category maps.

Category Maps

Content Topic

Primary Keywords

Secondary Keywords
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#10 Score content for SEO strength by keyword silo with priority keyword weights.
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#11 Time stamp the date you publish content so you can track the ROI and impact.
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#11 Gather all the data, and use the new formula for determining how much, how 
often and how frequently you need to publish content to win the war.

Content Development Formula for ROI Measurement

How much content?

Current Content Quantity on Site by Keyword Silo

+ Content Volume on Competitive Sites by Keyword Silo

- Competitive Link Popularity by Keyword Silo

- Market Share Potential of Keyword Silo

= Content Q by Keyword Silo

How good should it be?

Current Content Quality of Competitive Sites by Silo

+ Wants and Needs Assessment of Customers

- Keyword Silo Search Volume and Market Share Potential

= Quality Level and Writer Expertise for ROI Goals

How Often should you publish?

Publishing Frequency  of Competition

+ Competitive Volume of Keywords in Silo

- Conversion Rates of Keywords in Silo

= Content Frequency Distribution Plan for ROI
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5 Hints for Creating Great Content 
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#1 Great content is written by great writers with great characteristics.

Curiosity

Passionate Voice

Well Traversed

Make Meaning

Keep it Simple

Less is More

Short and Sweet

Fresh Insight

Results Driven

Inquisitive

Storytellers

Journalists

Researchers

Socratic

Optimizers

Knowledge Seekers

Wordsmiths

Deep Diggers

Big Picture Thinkers

louis.roe@writeraccess.com



#2 Great writers understand HOW to listen to customers’ wants and needs. 

Listen Up

Search Box

Social Media

Web Analytics

Keyword Popularity

Customer Service

Questionnaires
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#3 Great writers tell stories that gets passed on, and on, and on.

Information A Story

Fills You Up Moves You On

Facts Acts

Citing Exciting

Reams Dreams

Promotional Emotional

Static Dramatic

Check lists Casts of Characters

Compiling Compelling

Annotated Animated

Feeding the Brain Touching the Heart

Expires Inspires
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#4 Great writers create great content that keeps readers coming back for more.
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#5 Great writers are now available to you at WriterAccess.com.
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7 Methods for Measuring Content Marketing ROI
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#1 Track improved monthly listing positions impacted by published content.
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#1 Also track improved monthly listing positions by keyword silos 
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#2 Track increased traffic impacted by published content.
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#2 Also track increased traffic by keyword silo impacted by published content.
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#3 Track repeat visitation to published content.
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#4 Track increased time-on-site from pages featuring newly published content.
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# 5 Track improved conversion rates impacted by published content.
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#6 Track increased leads from content published for “download only”.
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#7 Track increased sales from customers downloading and interacting with content.
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101 Content Marketing Tips Book

Free Book Download: www.ideaLaunch.com/101
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“The only marketing 

left is content 

marketing.”  

Seth Godin

Byron White, ideaLaunch

Chief Idea Officer

Twitter: @ByronWhite

Byron[at]ideaLaunch.com

Phone: 617-227-8800 x 201
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