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idealLaunch: What’s New

WriterAccess: New

The Affordable Market

Thousands of US Based Writers
Professional Writers

Articles for Blogs, News,
SEO, and more

Original, CopyScape
Verification Included

Content Marketplace

617.227.

Launch Projects with
Escrow Guarantee

Only Pay for Articles
You Approve

Writer Access is a marketplace powered by ideal.aunch, a leading content marketing agency serving hundreds of
clients from Fortune 100 companies to startup businesses. Thousands of approved writers are ready to start writing
your articles, blog posts, news articles, premium articles, SEO articles and more. They're all US-based professional
writers, journalists and copywriters whose passion is producing original, engaging content at an affordable price. Our
robust technology makes it easy to launch, approve, manage and deploy content with just one-click-and-go!

Lordui

WordVision: New ROI Charts

ideaLaunch: New Site Design

News
Articles

—
Printed Blo’

Books Posts
1 L 3 (_Copy
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The 10 Tips Tracking
Content Content Content
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Revolution Success ROI







It’s the art of listening to your customers’
wants and needs.

Listen Up
Search Box
Social Media
Web Analytics
Keyword Popularity
Customer Service

Questionnaires




And the science of delivering content
to them in a compelling way.

Measurements
Books
Blogs
eBooks
RSS Feeds
Printed Books
Web
Widgets

cea (SRS




It’s constantly testing campaigns to learn
what works and what doesn’t.

Prediction Testing
A/B Testing
Multivariate Testing
Eye Track Testing
Segmentation Testing
Geo Target Testing
Usability Testing




And measuring readers’ engagement
and desire for more.

Engagement
Downloads
Time on Page

Action on Page

I

Repeat Visitation
Send to Friend

- 7

Social Bookmark

B
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It’s catching readers orbiting at high
speeds at the right time and place.

Anytime Content
Applet
Desktop
Mobile
RSS Feeds
Podcasts

Social Networks




And engaging them with things they want
and need on websites, gadgets and apps.

IPhone Apps
Urban Spoon
Amazon Kindle
Sirius XM
SalesForce.com
Flixter

Fandango




It’s developing a content pipeline to
educate, earn trust and drive sales.

New Sales Pipeline

Offer Content
Accumulate Leads
Score Leads
Distribute Leads
Induce Trial

Score New Activity

Measure Success



And scoring content engagement to
find out who’s most likely to buy.

SalesForce Scoring
Free Tool Interaction
Content Downloads
Proposal Downloads
Newsletter Sign Ups
Widget Interaction

Customer Logon







1.) The content marketing plan is the nerve center.

Table of Contents
Scope of Project
Competitive Research
Customer Research
Keyword Research
SEO Plan
Content Plan

Performance Plan




2.) Free research tools offer mind share.

Free Research Tools
WordVision.com d
SpyFu.com l eo
Compete.com ¥
QuantCast.com vl ESTTIC S qUO(ntcaSt
SEOMajestic.com
Raven-SEO-Tools.com
Tools.SEOBook.com
SEOToolSet.com

LinkVendor.com

i compete

MarketLeap.com




3.) Competitive intelligence pinpoints opportunity.

Content Asset YourSite.com Competitor.com
Traffic A C
PPC Spend B A
Content Portfolio B B
Content Authority C B
Publishing Frequency D C
Social Reach F D
Social Conversations F F
Testimonials A E
Partnerships B A
Internal Links C B
Inbound Links C €
SEO Strength A C
SEO Performance B A
Testing Methodology A B

idea




Competitive intelligence pinpoints marketshare.

word ) y Organic Market Share Report

Organic Market Share displays keywords that your site and the selected competitor both have top 100 listing positions for at
Google.

+ Share - are keyword phrases that your competitor has a Top 100 listing and you do not.
+ Share = are keyword phrases that both you and your competitor have a Top 100 listing for.
+ Share + are keyword phrases that you have a Top 100 listing for and your competitor does not.

® theknot.com vs. DurWeddingDay.com @

Share - Share = Share +

O weddingwire.com vs. OurWeddingDay.com =

Share - Share = Share +

[ ] brides.com vs. OurWeddingDay.com =

Share - Share = Share +




4.) SEO Plans drive search engine success.

SEO Plan

Keywo rd Universe This is a list of every Yaz related keyword WordVision is tracking for your site.

SEEIREl These are the most popular terms for people taking or who want to take Yaz. They are also highly
Search Volume VERNIIRY competitive in the Yaz lawsuit space. Improving the listing positions for these kewords will be the

<+ Golden Keywords
. Phrase Weight Position Volume Cost
+  Keyword Silos yaz pill 4 >100 9900 4.09
> Internal Links yasmine birth control 3 =100 2400 3.33
yasmin birth control 9 >100 12100 2.83
+ PPCPrice yasmin 21 A =100 140 1.96
>
>

I iggest measurement for success.

Search Market Share

yaz side effects 10

yasmin hirth control

yasmin side effects

yasmin tablets

pregnant on yaz
Kewvword Universe - Yaz Keywords | Yaz Golden Keywords . YAZ Category Map - %

L= LN i N N}




5.) Priority keywords drive content strategy.

Golden Keywords
150 Keywords

Wiew all the keywords currently in your database.
Priority
. Tag: Advanced Options
WElghted Golden Keywords v| Phrase:

starts with ¥
1/3 Top 50-100

1/3 Top 1-50 B export csv

Search ze Ot ;’.l Recent
1/3 Top >1OO Phrase PPC Price  Wolume W eighting P Hov A Trend
“ewing 1 - 50 of 153 ==

Keyword SIIOS i -‘:r' ‘,-I_"' Il hiring freelance writers 17 28 32 -4 N
Prlmary Keywords i) &) ~,-I_"" \!|  content marketing 43 48 k] +15

i) &) 2 i i -
Secondary Keywords i) ®) g L) improve conversion rate 28 21 33 1z W

i ‘:r' ‘,-I_"' \!| marketing webinar :I:.}DD :I:.}DD 41 +59

i) & ~,-I_'] |/l marketing content ;DU a2 4z +20

= ] . . - =d

i) ™ 1 Ll marketing webinars 43 +57

100 100




6.) Category Maps make SEO easy for writers.

Category Map
Hot Topic
Primary Keywords
Secondary Keywords

dea

Wedding Fashion and Beauty

wedding dresses
wedding dress
wedding bridesmaid dresses

wedding party fashion
weddings fashion

Wedding Traditions and Etiguette

wedding traditions
traditional wedding
jewish wedding traditions
wedding etiguette

wedding invitation etiquette

etiguette for wedding
wedding gift etiquette




7.) Expand your content assets portfolio.

Content Assets Plan and Map
SEC Plan and Content Map | Complete plan for SEOQ and Content Strategy -

Articles Content Creation [N iy |
Articles: Blog On-site and off-site posts to fuel social media 25
Courseware Articles: News/SEQ Keep readers informed and Support SEC 25
Articles: Newsletters Catch readers on-the-fly and on-the-desktop
eBookS Articles: Premium Build trust with content created by experts 5
Articles: Tips Appeal to readers and the search engines 50
Copywriting Sharpen the message and motivate the sale
POdcaStS Courseware Online courses educate and drive sales
. eBook Build your brand long after readers pass you by
Prlnted BOOkS Printed Book Make your company THE industry authority
Tip and Advice Center Optimized for readers and the search engines
T|p Centers Webinar Drive leads and sales with information content
Waorkbook Turn complex problems into simple solutions
. Widget: Mobile Auto-feed content to opt-in mobile subscribers
Weblnars Widget: Prediction Solve problems and engage readers
. Widget: Pricing Calculate savings, pricing or dollar values 1Widget
Whltepapel’S Widget: Test Test widgets showcase expertise
Widget: Twitter Auto-feed content tweets keep you social 1 Widget
Widgets
Content Optimization
WOFkBOOkS :3|rectory.SL|bm|.ss.|on Links from up tq 6?0 d|rectqr|es _
nternal Link Building Support SEOQ with internal link building 20 Pages
Optimization Services Optimization of pages for search engine appeal 20 Pages
Audit Session Expert advice to improve SECQ and content Included
WordVision Keywords, tags, reports and competitor setup Included
XML Sitemap Feed Prioritize pages for search engine indexing

Content Testing

Experiments

2 Experiments Challenge Criginal Page -




8.) Social media conversations drive content

strategy.

Social Research Tools
Search.Twitter.com
Facebook.com/lexicon/
ThunderThimble.com
TechRigy.com
BlogSearch.Google.com
BlogPulse.com
IceRocket.com

TweetDeck.com

TweetDeck
TweetDeck

Search: @junta42

\ Working on @Juntad4's Content Marketing
W% Playbook-Should be out later this week.
w  Stay tuned!

®jun +] Tue 1 15:01 v

RT @Juntad2: Inc. Technology offers tips to
. "Avoid Social Media Faux Pas" on
Facebook, Twitter, and Linkedin -
http://bit.ly/3ieafF
#PghFuni, [+] Tue

untad?2: The Science of ReTweets -
incredible amount of research here

http://bit.ly/1Sagl8

Mjuntad2 talks
t social media in Inc.com #s0di...
http://ow.ly/15R00uU

' @juntajoe @juntad? talks about social
\‘1 | media in Inc.com #socialmedia

BBAR0OA

Last Updated: 16:06 with 0 tweets / next update 16:07

(=]E3
n (4

radHoward @veganswines
h, [+] Sa jia JTy

l ? RT @ideal aunch How often should your
¥

Y company's blog be updated? What do you
MT! think? http://bit.ly/AG9RZ (I say Mon thru Fri)

@ vanillabe

= RT @idealLaunch They sold 5 million Snuggies
.. _ -in bluealone. The marketing secrets behind
=% the product we love to mock:

4 What can you learn from Snuggie? Apparently,
é a lot. http:/bit.ly/9xty (via @idealaunch) #fb

SBBAANn

Twitter Status: All Good What does this mean?




9.) Scoring SEO keeps writers and SEO on track.

Score Content

Score content on a scale of 1 to 100, 100 being the best it can be. Scores are based on data crunching of All
Keywords entered into Word¥ision, Improve scores by using the Keyward Cloud to find the best keywords to
include in your content,

The web is filled with plenty of content that is related to search 2
engine optimization (SEQ). Searching for phrases such as, "SEQ
strategies,” "SEQ techniques,” "SEQ tips,” or similar phrases will

yvield countless results. Read through the information you find on

the internet to learn about SEQ. When using the internet for

research, pay attention to the dates associated with the information
you find. SEQ has changed throughout the years, and articles

written just a few years ago may be very outdated. The benefit of
using the internet to research SEQ is that websites that are ranked
high in the search engines are skilled at SEQ and are therefore v

Label Content for Easy Reference:
SEO Essentials for Writers

Grade Phrase: Disney PageRank
B URL: http:f/www.go.com 8
Meta Analysis Content Analysis Link Analysis Performance Analysis
KM in Titte Words on Page: 452 Google Link Popularity: 3500 Google Position: > 100
EMY in D' Phrase Exact Match: 23 Yahoo Link Popularity: 42500 Yahoo Position: = 100
EMY In Keywords: Yes Phrase Partial Match: O MSH Link Popularity: 7 MSM Position: O




10.) Tag publishing dates.

Scored Content

Mame SEQ Essentials for Writers
Title Tag search engine strategies - seo firm - jobs

search engine strategies - seo firm - jobs - search - internet - marketing - writing - testing -

META Keywords strateqy - search engine

Score g5

Date Scored 11/15/2009 Date Published 11/16/209 | Save

The web is filled with plenty of content that is related to search engine optimization (SEQ), Searching for phrases such as,
“SEQ strategies,” “*SEOQ techniques,” *SEQ tips,” or similar phrases will vield countless results, Read through the information
vou find on the internet to learn about SEQ, When using the internet for research, pay attention to the dates associated with
the information you find, SEQ has changed throughaout the years, and articles written just a few years ago may be very
outdated. The benefit of using the internet to research SEQ is that websites that are ranked high in the search engines are
skilled at SEQ and are therefore likely to provide quality information,

Those who work full-time and work on their website in their free time can benefit from night courses on search engine
optimization (SEQ) offered by community colleges, This is especially useful for individuals who are looking to upgrade their
SEOQ skill and knowledge to get higher-pa}ring writing assignrments and ju:u_l:us. These classes_ are usuallyr_quite_ir_ufu:url_'native and
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Traffic

Wworduisi

Traffic ROI Report

Published Content Keyword Traffic
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Repeat Visitation

Visitor Type Mone

B Returning Visitar
October 1, 2008 - Cctober 31, 2009
May 1, 2009 - May 31, 2009
Newy Visitor
October 1, 2008 - Cctober 31, 2009

May 1, 2003 - May 31, 2008

Visits

2,667

936

2,633

1,336

Wisits

a0.32%

41.20%

44 BB%

58.80%




Time-On-Si

e

Industry Tips

—F k‘:ki

Acting Tips

o The New York Co

and information on the in:

for Dramatic Arts (NYCDA)

outs of acting and the business.

Length of Visit

Most visits lasted: 0-10 seconds

0-10 seconds

Jan 1,2008 - Jan 31
Jan 1,2009 - Jan 31
11-30 seconds

Jan 1,2008 - Jan 31
Jan 1,2009 - Jan 31
31-60 seconds

Jan 1,2008 - Jan 31

v || B3 Email

B3 Add to D

2008

2009

2008

2009

2008

Length of Visit Visits

18,507.00

16,625.00

1,214.00

1,879.00

1,646.00

3 Jan 1, 2009 - Jan 31, 2009 1,929.00
B on ing career or have been going on auditions for year: 61-180 seconds
n further. You'll find acting infor n
Follow us on Twite aboutthe " you to take, working with an acting agent, Jan 1, 2008 - Jan 31, 2008 3,265.00 11.02%
deos Y how to imj g directors, and much more.
Jan 1,2009 - Jan 31,2009 3730.00 | 1208%
L Ll Flick the left to find acting information that will help you in starting
o G 181-600 seconds
Jan 1, 2008 - Jan 31, 2008 3,079.00 10.39%
Jan 1,2009 - Jan 31,2009 391400 NN 1255%
601-1,800 seconds
Jan 1, 2008 - Jan 31, 2008 1,601.00 5.40%
Jan 1,2009 - Jan 31,2009 2,308.00 [N 7 46%
1,801+ seconds
D s EPPTY P

62.48%




Conversion Rates

Customar 0 562-873-205

CO( )816 AdWords Gat an ovendew of the new intedace saronglifetips.com | Send edtuck | Help | Sign o

3 B My account
Tosls > Website Optimizer > Catalog Request Variations (copy) > Report
~a= Catalog Request Varlations (copy) Cowwnon

Running - Payss | Siep | Fol ow Up Copy | Seitings | Repont
Created: Dec 5, 2008 | Lounched: Dec 5. 2008

W High-confidence winners found
Run o follow up experiment to validate the resqlts »

i | o B B Wiy Bz Oem

Al Combinatcns (3) ¥ ' Key: Winner = incondiusive B Loser
m Veresos Status Est conv. rate Ee"i'{::'" P‘._:_i:,’_i'” Corvv Nators
Qogeoal Enabled 1368%:09% ! —- 5§12/ 3778
op high-confidence winners, Run a followup gxpetimant »
Vor Testimonial Enabled o ] 3.5 31,4 [ 52
Var Selective Enabled r [ — _— ¥ 1 602 13764




Content Engagement

Setup - Menl

Home | Leads | Contacts | Accounts | Campaigns | Reports | Dashboards | YR Email | YR Postcard | WR Statistics 3

Search Search Results

Search &l w 4

W (i s | @i Search |content center download |m [ Limit to iterms | own
Aovanced Search... Scope: All Ohjects | Advanced Search
|Ereate New... b Tasks and Everts [25+] | Scoring [1]

Tasks and Events [25+] Show Filters
Shortcut

q Previous Pade (351-379) Mexd Padd

Action Subject Name

Edit CﬁﬁMactinn Points: Content Cenm susan schaffer, www. market-inc.biz
Edit Frospect Interaction Paints: Content Center Download bryan villeneuve, tarontohockey. net

Edit Frospect Interaction Paints: Content Center Download Matt Czarnek, wwaw justkeenclicking.cotm

Llid O ey 4 O ey PP oo T oo L &




Content Conversion

Dpportunities Opportunities Help (&
Action  Opportunity Name Stage Amount Close Date
Edit |[Del .. 7. -1 Education Services-S Closed YWan ‘ :ﬁQ,IjDD.EID 1115120_0'9,2
¥ Campaign History Campaign History Help &
Action Campaign Name Start Date Type Status  Responded Member Status Updated
View | Edit | Del MovemberWebinar Blast 1101 22009 Email Sent 1111252009 5:58 PM
View |Edit |Del OctoberWehinar Blast 1041 3720049 Email C'Ii-c.k_e'd . 1IZII:1 7iz009 11:25_ém.'.'-




Byron White, ideaLaunch
Chief Idea Officer
Twitter: @ByronWhite

Byron[at]ideaLaunch.com

Free Book Download: ideaLaunch.com/101




