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The content plan answers these
key questions:

-- How much content do we need?
-- How good does it need to be?

-- How frequently do we publish? -
- What channels do we target?

-- What kind of ROI will we get?
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Characteristics of Great Writers

Curiosity
Passionate Voice
Well Traversed
Make Meaning
Keep it Simple
Less is More
Short and Sweet
Fresh Insight
Results Driven

Inquisitive

Storytellers
Journalists
Researchers
Socratic

Optimizers
Knowledge Seekers
Wordsmiths

Deep Diggers

Big Picture Thinkers




Design Goals and Brand Alignment

Communicate the brand language
Stand out from the pack
Look great AND test well
Ve ~ Offer surprise and delight
| Find meaning and purpose
Tell the story well visually
\ 1 Get passed around and shared
Engage readers that come back for more

Designer Peer recognition and awards
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Conversion = (Content + Usability + Motivation + Incentive) - (Friction + Anxiety)

Content: Are you earning trust with information customers want and need?
Usability: Is your content and imagery optimized for conversion?
Motivation: Do you have clear reasons to buy and not try the competition?

Incentive: Are you offering any incentives or trial or reward?

Friction: Have you identified potential resistance and reduced the pain points?

Anxiety: Have you pinpointed the concerns and resolved the issues?



















PROFESSIONAL WRITING
SKILL AND PRICE GUIDE
A GUIDE ON WHAT TO EXPECT WHEN
YOU PAY MORE FOR WRITING
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Thought Leader? Probably not,

they’re to busy dreaming up the next book or running the busine:
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Performer? Certainly a good choice on the surface hedging the ROI bet. But
looking forward not baclgwa_rd,' the ke
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She follows all the channels to connect with customers and reads all the content
published in each channel.
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She knows how to get the righi assets in fronf'éif't‘he iight people at the right time

 their buying exp ce.
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She understands the power of testing and how to decrease user acquisition cost.
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She has an editing background to spot ChSCk the work freelance writers and editors.




She puts the power of the cloud to work access&nce writers, designers talent.
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She has a cute boyfriend that lets her work all the time, serving up great ideas for preakfast
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She’s motivates employees to join the content marketing revolution.
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Il e great ideas and publish the best stories.
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She knows that ideation and creative solut%s are the new marketing roadmap.
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She can snap an original shot or harvest ‘images online that say a million words.
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